
Business Coaching Modules 

Module 3 – Marketing 
 
Contents of this module: 
 

1. What is marketing? 
2. Is marketing an art or science 
3. Evolution of marketing 
4. Keys to successful marketing 
5. Developing marketing strategy 
6. Strategy versus plan 
7. The plan 
8. The strategy 
9. Marketing budget 
10. 10 - 30 - 60 marketing rule 
11. Marketing mix 
12. Product/service strategy 
13. Pricing strategy 
14. Promotional advertising strategy 
15. Placement strategy 
16. People strategy 
17. Marketing positioning 
18. Image 
19. Brand building 
20. Logos 
21. Niche marketing versus mass marketing 
22. Entry strategy 
23. Marketing warfare strategies 
24. Market erosion 
25. Push and pull strategies 
26. E-marketing 
27. Tools for e-marketing 
28. Search engine optimisation 
29. Pay per click advertising 
30. Pod casting 
31. Blogs 
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